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“AN UNSOLVED HEIST” THEATRE DINNER AT POPINJAYS

High-resolution images are available at: https://bit.ly/AnUnsolvedHeist

Hong Kong SAR, China, 26 August 2022 – The Murray, Hong Kong, a Niccolo Hotel invites those
who fancy an interactive dining experience to secure their front row seat for the “An Unsolved
Heist” Theatre Dinner on 29 September 2022 at Popinjays. Hosting a stage play dinner for the first
time, Popinjays promises to curate an immersive and captivating evening for diners to solve a
mystery between delectable courses by Chef de Cuisine, Lexine Hepworth.
As Popinjays’ glass elevator opens to the rooftop restaurant, guests step into the realm of the
unknown. In the play, characters mingle with guests and visit tables to set the scene. At a silent
auction, a multi-billion-dollar art piece was reported to be gone and an inspector is called in to
investigate. As the characters’ involvement at the auction is being revealed throughout the
dinner, guests are engaged in solving this crime puzzle where they gradually pick up clues and
find the keys to solving the mystery.
Making the night extra special is the expertly devised five-course menu showcasing Chef Lexine’s
latest creations. A delight to the eyes, the rich and savoury Confit Salmon is complemented with
saffron potatoes and balanced by the sourness of crème fraiche. Cooked to perfection for an al

dente texture, Acquerello Risotto is loaded with umami flavours such as squid ink, baby octopus
and mussels. Housed in an airy and crispy nest, Golden Egg features a deliciously velvety and
custardy onsen egg topped with exquisite caviar. A signature dish of Chef Lexine, Guinness Beef
Short Ribs is slow-braised for 16 hours to achieve a heart-melting tenderness and enriched with a
black garlic emulsion. A sweet and chilled refresher to wrap up the meal, the honey-glazed Baked
Apricot contains a tangy walnut-citrus filling and is served with Tonka bean ice cream.
Venue:

Popinjays, 26/F

Date:

29 September 2022

Time:

6:30 p.m. to 10 p.m.

Price:

Five-course dinner at HKD 1,288 per person; wine pairing for an additional HKD
538 per person

Language:

English

Dress code:

Gold and black

Prices are subject to 10% service charge. For enquiries or reservations, please call +852 3141 8888
or email themurray@niccolohotels.com. Alternatively, book online at the hotel website.

About The Murray, Hong Kong, a Niccolo Hotel
Named a Five-Star Hotel by the prestigious Forbes Travel Guide, The Murray, Hong Kong,
a Niccolo Hotel is a high-profile preservation project by British international studio for
architecture and integrated design Foster + Partners. The hotel, part of Hong Kong SAR’s
Conserving Central initiative, was previously the stand-alone Murray Building, one of the
city's most iconic landmarks. The US$ 1 billion contemporary sanctuary features 336
oversized rooms and suites spanning 25 floors. Other facilities include a swimming pool
and spa, a stunning rooftop bar with breath-taking views of the central business district
and the green oasis of Hong Kong Park, a series of signature restaurants and bars, as well
as creative meeting and event spaces. The Murray is also the first hotel in China and Hong
Kong to be listed as “Sharecare VERIFIED® Health Security with Forbes Travel Guide” to
recognise the hotel’s health security achievement. The Murray is a member of the Global
Hotel Alliance (GHA), the world’s largest alliance of independent hotel brands, bringing
together 35 brands with over 500 hotels in 85 countries.
Further details on The Murray, Hong Kong are available at niccolohotels.com.
About Ultratravel Collection
Ultratravel Collection brings together hotels of distinction for the discerning traveller. Its
membership is reserved for the very best hotels and resorts in the world – genuinely
luxurious and iconic properties that deliver the finest service and personalised guest

experiences. Member hotels share an integrated global platform for guest recognition
and loyalty rewards, the DISCOVERY programme from partner Global Hotel Alliance, as
well as beneficial relationship with the multi-media brand Ultratravel, the other founding
partner of Ultratravel Collection. For more information, visit ultratravelcollection.com.
About GHA DISCOVERY
Launched in 2010, GHA DISCOVERY is the world’s largest loyalty programme for
independent hotel brands, featuring more than 500 hotels, resorts and palaces across
35 brands. Members enjoy VIP recognition, thoughtful benefits and generous rewards at
home or away. Recently the programme has evolved to include an additional tier and
flexible paths to upgrade through nights/stays, eligible purchases or number of brands
stayed, making it easier and faster for members to reach elite status. Unlike more
traditional programmes, GHA DISCOVERY does not ask members to count points
towards their next upgrade. Instead, members earn and spend DISCOVERY Dollars (D$),
an exclusive rewards currency. They also enjoy members-only Experiences curated by
each hotel and have access to properties close to home, without a stay, through
member-only Local Offers.
For more information about GHA DISCOVERY or to join, visit www.ghadiscovery.com or
download the GHA DISCOVERY mobile app. Travellers can also connect with GHA
DISCOVERY on Instagram and Facebook.
About The Leading Hotels of the World, Ltd. (Leading Hotels of the World)
Comprised of more than 400 hotels in over 80 countries, Leading Hotels is a collection of
uncommon luxury hotels. Rooted in the locations in which they are found, members
embody the very essence of their destination. Through varied styles of architecture and
design and distinct cultural experiences enhanced by passionate people, the collection
is for the curious traveler looking for their next discovery. Established in 1928 by several
influential and forward-thinking European hoteliers, Leading Hotels has a nine-decadelong commitment to providing remarkable, authentic travel experiences. The company
selects only hotels that meet its high standards for quality and distinctiveness, resulting in
a curated portfolio of hotels united not by what makes them the same, but the details
that make them different. Leaders Club is the company’s exclusive tiered guest loyalty
program, consisting of like-minded travelers seeking uncommon travel experiences. The
program provides its members with personalised service and exclusive travel benefits to
enhance their stays at any Leading Hotel around the world. For more information visit:
www.lhw.com,
Facebook
at
www.Facebook.com/LeadingHotels,
Twitter
@LeadingHotels and Instagram @leadinghotelsoftheworld
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